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Clear space prevents type,
imagery or other graphic
elements from interfering
with the legibility of the logo.
No graphic elements should
encroach the boarder around
the logomarks. This space is
determined by the height of
the all-caps “PET”

family owned




thrive logo variations 3

rive -
flve  thrive

|||||||||||

Full Color Text Only

UL thrive

|||||||||||

One Color Text Only - Reverse

thrive

PET SUPPLY

One Color - Reverse Text Only - Alternative
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thrive

Primary

#8686ef

C:53%
M: 50%
Y: 0%
K: 0%

#f7f410

C:2%
M: 2%
Y: 4%
K: 0%

Secondary

color pallete ©

#7cbf26

C:65%
M: 0%
Y: 100%
K: 0%

#ef9529

C:0%
M: 52%
Y: 100%
K: 0%

#f9d12b

C:1%
M:17%
Y: 100%
K: 0%
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Typeface family: Houschka Pro

Houschka Pro ExtraBold is the
primary font used in the logomarks
and headings. Headings are always
all-lowercase.

Houschka Pro DemiBold is the
secondary font used for body type
and all other use cases.

Houschka Pro Light is an alternative
used for minimized subheadings and
other special circumstances.

houschka pro extrabold

abcdefghijklmno

pqrstuvwxyz
1234567890

Houschka Pro DemiBold

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmno

pqrstuvwxyz
1234567890

Houschka Pro Light

ABCDEFGHIJKLMNO
PORSTUVWXYZ
abcdefghijklmno

PGrstuvwxyz
1234567890
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Do not resize or q
change the position l t E.Jy v
of the logomarks °
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Do not squish or ®
squash the logo. (EKS Ive l Ive
Resizing must be in SUPPLY UPPLY

proportion S

Do not change the

o

colors even if they Ive

look similar. Use the UPPLY
f a Ly e d

official color specifications
detailed in this guideline

O




